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THIS WEEK

The use of cheap sexual
imagery for the promotion of
computer software has once
again incurred the wrath of
the influential Advertising
Standards Authority.

In its latest monthly report,
the ASA details two
advertisements for computer
software which have caused
offence to members of the
public. French games publisher
Ubisoft and London based
business software house Morse
Computers have been ticked off
for ads which had prompted
protest from readers.

‘Mad hacker’s’
bid to start

a new life

The Ubisoft ad
appeared in
various computer
games magazines
late last year
promoting the title
Ranx. Headed
‘Your mother
wouldn't like it’ the
page featured a
cartoon illustration of a man and
a woman in an embrace, the
man fondling the woman’s
buttocks. The complainants
considered this to be offensive
especially since the target
audience is predominantly
teenagers.

Ubisoft has apologised for
causing offence but added that
the ad was meant to be “saucy”
rather than indecent. The
llustration had been culled from
the cover of an American cult
magazine on which the game
was based. The ASA stated that
Ubisoft would be “well advised

his name.

SOFTWARE
SEX ADS
RUMPUS

to reconsider its use” in future
advertising campaigns.

Campaigns targeting
juveniles aren'’t the only ones to
cause offense. Morse
Computers was also hauled up
for its ad in The Independent
stating: “My Electronic
Secretary likes to sit on my
knee.” The text was
accompanied by a graph with its
lines depicting the outline of a
naked woman on her back.

Morse claimed that the ad
was “tongue in cheek” but
admitted that he thought it could
be seen as offensive. The ASA
concluded that the ad conveyed
‘unnecessary innuendo” and
requested Morse not to run the
campaign again.

Other companies pointed out
for sexist advertising in the past
include highly respected
business software publisher
Sage and top games producer
US Gold. &

The Mad Hacker was released from prison two
weeks ago and came out with a defiant message
for the authorities. He is planning to fight to clear

Nicholas Whiteley was the first person in Britain
to be jailed for computer hacking after he had broken
Into a university computer network and caused
criminal damage to data on the system. During the
1988 break-in he had left messages proclaiming that

the “Mad Hacker” had made his mark.

Despite serving a two month sentence he still
protests that he has broken no laws, arguing that it is
iImpossible to damage something as intangible as
computer data. In an attempt to resurrect his
shattered career he plans to make an appeal to the
House of Lords. However, he admits that his

I | chances of even being granted a hearing are slim.
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“But,” he adds, “| have no choice. Just because |
have done my prison sentence it does not make
the decision any more just. They have thrown
everything at me. They've dragged me through the
courts, they have shut me behind bars and they've

screwed up my career. | cannot start my life again
until | have cleared my name.”

Whiteley, 22, must go back to the Criminal
Appeal Court to plead his case, but that court has
already rejected his arguments
(Express 118). If the court is satisfied that the

law has been followed properly, Whiteley’s

cause will be lost. &

Oh Brother - Titus
ties up Blues hoys

A computer game based on mega-successful musical movie The
Blues Brothers is set to take centre stage later this year.

French company Titus splashed out on the big-name licence,
and is expected to cash in by launching on all available formats.
The game will stick closely to the plot of the 1980 movie with plenty
of action sequences and car chases.

The film cost $33 million to make (mainly spent on wasted
automobiles), and although stars Dan Akroyd and John Belushi
failed to attract cinema goers of the day, the flick built up a
phenomenal following throughout the video boom.

A spokesman for Titus said: “The Blues Brothers is a hugely
popular licence and it is known around the world. | don’t know of
anyone who hasn't heard of it and I'm sure it will have retained

its appeal.” B

Compatible communication

Six of the world’s top
computer companies have
teamed up to produce an
electronic messaging
software standard which will
allow incompatible computer
systems to communicate with
each other.

The Open Document
Architecture Consortium
(ODAC) wants to develop a
software toolkit which will allow

users to transmit entire
documents between differing
computer standards. In this way
not only text, but also images
can be passed between
computers without the need for
reformatting or re-typing.

The big names involved
are ICL, IBM, Bull, Dec, Unisys
and Siemens Nixdorf, who
reckon their plans will come to
fruition by 1993. &

IBM chiefs stack up their salaries

IBM’s top brass have much to worry about in these dark and
troubled times. It seems that a recent decision to axe 14,000 jobs
caused Big Blue chiefs so much trauma that they have awarded
themselves fat new pay packages to help them get over it.
Company chairman John Akers’ salary has been increased to
$2.6 million a year - up a not unimpressive 35 per cent on his 1989
rate. President Jack Kueler has received a 36 per cent boost; his
wage packet is now stuffed with $1.6 million. And senior vice
president Frank Metz has been rewarded a 43 per cent rise, now

totalling $1.6 million.

IBM points out that senior staff pay is linked to company
performance Increases were in line with 1990’s financial r&lurns
when earnings per share were up 16 per mnt. .

However, the company admits that perfor
hot this year. Proﬂtsfortheflrslquarlerof1990m_:___ﬁ' scte
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COMPUTER CATCHES OUT

SCHOOLKIDS" TRUANCY

Computer smart cards have
been issued to a class of 14-
year-old schoolboys in an
attempt to keep a check on
the movements of the pupils.
A third-year class at St
George’s Boys School in
Southampton has been using
the computer register system

since last week. It has proved to

be so successful that the
scheme is to be used in more
classes.

Instead of calling a register
at the beginning of each class,
the boys simply run their cards
through one of 42 reader points
situated around the school. The
computer then records the
whereabouts of the boys at any
time of the day, and notes
which lads are missing. Missing
boys are tracked down and
dealt with in a more traditional
fashion.

David Caswell,headmaster
of the 500-pupil secondary
school, persuaded the
governors to spend £10,000 on
the Offcom Data Student
Register System. He estimates
that the school will recoup
£11,000 worth of extra teaching
time within one year.

“We'll be saving 20

..........
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Crown’s golden offer

. Look:lng fnr a cheap 3867 Savmg frantically for a laser printer? Then
_check out Crown Computer Product’s latest offer.
~ The Lancashire mail order outfit is selling Amstrad 386 PCs for
£899, and buyers will be offered a six page per minute laser for £499.
Amstrad’s 2386 which normally retails at £1,999 includes a mono
monitor and features a 20MHz processor with a 65Mb hard disk. The
Dataproducts LZR 650 laser would normally set you back £1,345.
Find out mm by calling Crown on 0704 895815. W

minutes at the start of each day
which will be spent on English
and reading instead. That
amounts to approximately 138
teacher days in a full year.
However, truancy at St
George’s is not particularly a
problem we have to deal with.”
He says the system —
which is based around a
Tandon IBM compatible PC -
technically flawless and that it
gave boys “a lot more freedom
to move around the school”.
Thirteen-year-old pupil
Philip Le Cheminant had no

On the ball Rovers
help programmer

Blackburn Rovers Football
Club have come to the rescue
of a new soccer computer
game, after thieves broke into
the home of the developer
and stole his computer.

Greg Sibley, 33, had been
working from home on a new
game based on the English
Football League. But his project
looked to be doomed after
burglars broke in and made
away with his Amstrad PC1512.

Sibley visited local
businesses in an appeal for
help, and was finally rewarded
by generous Rovers. He is
being allowed to use one of the
Second Division team’s PCs for
the next six months.

The joyful games

developer enthused: “| knew I'd
find a sponsor one day. The
game is going to be a classic
and | see this as positive action
by Rovers. At the moment I'm
dealing with the shock of finding
help, especially from my local
football team.”

Blackburn Rovers’
commercial manager Ken
Beamish said: “We 're pleased
to help. There's the connection
with football and Greg is a local
man. He's welcome to use our
computers.”

Sibley’s as yet unnamed
game features all the teams in
the football league, with the
player having to work his way
up from the bottom of the

complaints after his firgt day:
“We all think it's a good idea,
and other classes are looking
forward to getting the cards,” he
said. Pupils who mislay their
smart cards must cough up £3
for a replacement.

Scott Hopkins of Dundee
based Offcom agreed that the
system could help control the
growing truancy problem in
Britain’s schools. He told
Express: “If a pupil is not at
school the teachers know
straight away, and they can

deal with it very quickly.” &

Minute drives
on the way

One inch 100Mb hard drives for
notebook PCs look set for a
mid 90s launch, while 1.8-inch
hard drives could be here as
early as next year.

Insiders at Hewlett
Packard claim the company is
already developing the
technology, while according to
analysts in the US, IBM is also
working on a 1-inch drive.

A committee of
manufacturers has already
been set up to define the
standard for 1.8-inch drives.
But it appears the industry has
already turned its attentions to
the 1-inch drives. Many
manufacturers are not so
excited - they feel that if
research into flash card
technology and optical drives
proves successful, it could

make hard drives obsolete. &
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Stick to your guns

Banging away on a joystick for hours on end can be
extremely painful pastime if you haven'’t bought the
right kit, so manufacturers are as keen as ever to
stress the comfort value of their creations.

Logic 3, never a company to shy away from
publicity, reckons its latest offering, the Manta-Ray, is
“the most comfortable joystick known to man”. Boss
Ashvin Patel said: “In total, several million hand-held
joysticks have been sold throughout the world. Thus
there is a great deal of information about the perfect
ergonomic shape to give maximum comfort. The
Manta-Ray is the product of a considerable amount

of data”.

The standard model costs £12.99, the auto-fire
£14.99, while Sega and Nintendo versions retail at

£16.99. Phone 081-900 0024. m

Dixons puts

the odds on
computers

Leading retail chain Dixons
last week surprised the PC
market by announcing it
would be extending its chain
of Business Centres.

The company is gambling on
an increase in demand for low to
medium priced business
machines, peripherals and soft-
ware, despite warnings that
buyers are tightening their purse
strings due to the recession.

Dixons is best known for sell-
Ing everything from cameras and
Walkmans to Hifis and TV sets,
but computers have been figur-
Ing In the firm’s plans more and
more In recent vyears. The
Business Centres can normally
be found in the corner of larger
stores such as Debenhams. They
clam to help firsttime buyers
make the right choice.

Over the past few vyears
Dixons has been closely assock-
ated with Amstrad, and, like the
Brentwood manufacturer, has
proved to be popular among
small business buyers.

Dixons has increased the num-
ber of Business Centres by 30
per cent In the last 12 months
with 114 currently up and run-
ning. Group commercial director
Rupert Gavin reckons that figure
could be closer to 160 by the
end of this year.

Gavin admitted that selling
PCs to first time users is not an
easy job. “We have had a learn-
Ing curve,” he said. “At first we
didnt get the software right.
Now we match up computers,
printers and software to supply
packages for specific uses,
whether that be for financial

A coin-op video game utilis-
ing holographic visual
technology is to be launched
by Sega later this year.

The company isn't prepared
to talk about its newest marvel
just yet, but it will be shown at
the forthcoming American Coin
Machine Exposition (ACME) in
Las Vegas. Despite being a
Japanese firm, Sega has relied
on work undertaken in US univer-
sities over the past three years,
and the new technology is under-
stood to have been scooped
from an American company.

Sega has been working on all
manner of weird and wonderful

D O 0 o O e 0 e

s App\e about fo reveal its technical secrets?

CI.ONES

Apple has hinted that it may
be ready to license out its
prized Macintosh operating
system to third parties, thus
allowing companies to pro-
duce Macintosh clones.

Apple chairman John Sculley
told assembled journalists at the
first MacWorld event in Tokyo
that he iIs “discussing” sharing
the company’s jealously guarded

e Apple chairman, John Sculley -
aiming to make the Mac an industry
machine.

Curry-l OK for tiny 386

It's not a portable, but it is simple to move around.
That's the verdict on Lotay’s forthcoming small footprint
PC. The company is planning to launch a 365X version
of its Carry- | PC at next month’s Which Computer?
Show next week, boasting a low price tag of £1,399.
Carry-l 386SX will run at 16MHz and will come with
2Mb of RAM on board with a 40Mb hard disk and mono

technical secrets. If so, indepen-
dent manufacturers could build
their own Macintosh compatible
machines In the same way that
companies currently build IBM
compatibles.

On his return to the United
States, Sculley told the Software
Publishers Association that Apple
would be aiming to make the
Macintosh an industry standard.
‘I'm talking about an open sys-
tem that doesn’t penalise the
user in terms of hardware,” he
commented.

Officials at Apple have been
keen to play down the signifi-
cance of Sculley’'s remarks. A
spokesman pointed out that the
company “has never announced
any plans to license the
Macintosh operating system”.

Even so, the Japanese left
Tokyo MacWorld with no doubts
as to Sculley's intentions. The

o e

Sega has holographic sights

contraptions Including a
Megadrive compatible IBM PC,
due to be launched in the US any
time now, and a 32-bit super
games console for the home.
Holographic imagery is nor-
mally associated with science
fiction films rather than video
game arcades. A hologram is a
two dimensional image which
appears to have depth, and so
any such arcade machine would
give gamers a three dimensional
environment.  Skillful program-
mers could even make images
appear to come out of the
screen. More details as they

emerge... &
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Nippon Kogo daily newspaper
reported: “Apple considers open-
ing up the Macintosh as its top
priority issue. As part of the
scheme, Apple wants to share
its technology with the industry.”

Sculley’s hints follow the
announcement by Californian
company NuTek Computers that
it has managed to clone the
Macintosh without breaking any
of Apple’s notoriously stringent
copyrights (Express 121).

NuTek Is confident that it has
foiled Apple’'s lawyers, and this
may have prompted Apple to

e e e e

o Mnanrosh ather firms coula' be copying Apple’s marvellous operating system.

take third party licensing into its
own hands.

If Apple does strike up deals
with third party manufacturers,
then buyers can expect to be
offered Mac compatibles at
extremely competitive prices.

In his latest round of confer-
ence and show hopping, Sculley
also revealed that the company
would be launching more High
Street orientated Macs in the
same vein as the Classic. This is
In addition to the long awaited
Mac notebooks and the RISC
based Mac. &

An introduction and training video for
new users of Microsoft's Windows 3
environment has been launched.
Windows 3 on Display teaches
users everything involved in making
the most of Windows applications
and, according to publisher Comput-
Ed it is: “Easy to watch, with a touch

of humour. Screen shots are rock
steady and the frequent use of close-
ups and examples makes it easy to
see what is actually happening.”

Windows 3 on Display will set you
back £39 plus £2 p&p. Call 0626
866247.

monitor. In comparison, Amstrad's recently launched
small footprint 386SX PC retails at £1,495.

Lotay also reckons it is the smallest IBM compatible
desktop PC around:; it measures 29.7cm x 15.2¢cm x
3cm. The machine also comes with a one year
warranty. Call Gsl 963 1919 L B

spreadsheets, word processing
or for desktop publishing.”

He also predicted that the
chain could be making radical
price reductions before Autumn
this year. &

; carry-l.m size s i |
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Did Kid lcarus ruin o teenage girl’s health?

NINTENDO BLAMED
FOR EPILEPSY FIT

Nintendo US is being sued by
the parents of a 15-year-old
girl who suffered an epileptic
seizure while playing Kid
Icarus.

Lawyers for the Michigan fam-
ly clam to have documents
from the girl's doctor which
prove that the attack was
caused by playing the game.
The lawyers say that before the
attack she was perfectly healthy,
but will now probably have to
stay on medication for the rest
of her life.

Nintendo has not yet made an
official statement concerning the
case, but a spokeswoman told
Express that the company is
treating it as a case of photo-
sensitive epilepsy. This is a
condition which in the past has
been connected with sustained
television watching or intensive
work with computer monitors.

It 1Is not a problem particu-
larly linked with video game
playing,” said the spokeswoman,
“likely sufferers should monitor
their game playing carefully.”

Nintendo has captured a mas-
sive 80 per cent of the video
game market in the US and 35
per cent of American homes own
a Nintendo Entertainment Sys-
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Air crashes on (D

tem. This is believed to be the
first case of photo-sensitive
epllepsy to be induced by a
video game, but Nintendo denies
that it is being complacent.

“Nintendo is very concerned
about the effects of its games
on consumers,” we were told.

Lawyers for the girl, who as a
minor cannot be named, are
vowing that, “you're going to see
a lot more of this.”

MASSIVE REFUND

Meanwhile, Nintendo has agreed
to re-imburse its US customers

with up to $25 million (£14 mil-

lion) worth of vouchers rather
than face a federal trial over its
alleged price fixing .

The suit, which was brought
against the company by the
Federal Trade Commission (FTC)
and more than 30 States,
charges Nintendo with artificially
maintaining the price of the
Nintendo Entertainment System
(NES) at $99.99 by threatening
to slow down or cut off supplies
to retailers selling it for less.

To prevent a long and compli-

cated tnial Nintendo and the FTC
have reached a settlement
whereby anyone who bought an

NES between June 1988 and

o ('D-ROMS could nowhelp uvo:d fumre disasters.

Details of air crashes and
other in-flight disasters culled
from US Federal Aviation
Administration computers are
being released on two CD-
ROM disks.

The Service Difficulty Report
(SDR) Disk and the Accident
Incident Data disk are being
released for both Macintosh and
MS-DOS systems by Flightline
Electronic Publishing later this
month. They have been compiled
from files which date back to
1970 and cover all information
on American commercial flights.

An SDR includes such occur-

rences as Inflight engine failure
while events on the Accident disk
are those which either resulted in
over $10,000 worth of damage
or human injury. The CDs will fea-
ture official and technical reports
on such notorious disasters as
Locherbie and-Colorado.

The disks cost $S395 for a sin-

gle copy or $1,295 for an annual
subscription of four updates. The
company also publishes CD-ROM
disks of the American Aviation
Compendium and the Federal
Aviation Regulations/Airman
Information Manual. Tel 0101
215-993-8117. &

In next week’s Express, we’ll be revealing exclusive detuails of

the most amazing piece of kit you’ll see this year. Don’t miss it.

 bad now, you should have

area who died a theusénd
years ago, ag&d about 30

* NES: video game playing could damage your health, but Nintendo has not
yet made an official statement.

December 1990 in any of the
states involved in the suit can
claim a $5 “instant redemption
certificate” from Nintendo. The
company has also agreed to pay
the states $4.75 million towards
the cost of administrating the
refunding program.

New York's Attorney General,
Robert Abrams, accused
Nintendo of wanting to: “Extract
every last ounce of profit”.

However, Nintendo has not
admitted to the allegations.
Howard Lincoln, Nintendo’s vice
president, claims the company
has agreed to the settlement
because: “Quite frankly we were
concerned with how Nintendo

game players might view these
allegations. We opted to get this
behind the company immediately
and In a manner that provides
real value to our consumers.” &
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E = M(?2
— maybe

Einstein was wrong according
to a supercomputer at Cornell
University in the US.

The computer has been used
to simulate gravitational collapse
and has produced results which
refute the famous scientist’s the-
ory of relativity.

Based on the theory of relativ-
ity, the simulation shows what will
happen if a huge cloud of parti-
cles shaped like a rugby ball
collapsed in on itself. The result
IS thin needles of infinite density
and gravitational force at its
pointed ends, called “naked sin-
gularities”.

According to our present
knowledge of the universe these
points do not exist, so the
researchers reckon that the theo-
ries of relativity must be
Incorrect.

‘It the theory says they exist,
something i1s wrong with the the-
ory,” concluded co-project
developer Stuart Shapiro. The
project has taken three years to
develop and a typical simulation

aaaaa

can take almost a day. &
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® Hewson: yesterday’s manager
becomes 21st Century man.

Hewson
~ returns

Veteran games software
house Hewson re-emerged
from the pit of adminstrative
receivership under a new
name last week.

As reported in Express 124,
the official receiver “hoped
someone would step in and buy
the firm as a going concern”.

Nextgrand, trading under the
name 21st Century Entertain-
ment has done just this. Not only
does this put one of Britain's
best known publishers back on
the scene, it also returns indus-
try veteran Andrew Hewson as
director of a software house.

According to 21st Century,
the new firm “is financed by local
businesses with interests ranging
from computers to car distribu-
tion and property development”.
The plan is to consolidate
Hewson's tried and tested mar-
kets here and abroad.

What this means in terms of
new developments and the first
game release has yet to be
seen, as IS the position of
Hewson's creditors. &
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THE STRANGE TALE OF THE UNIVER

PLANNING PACKAGE AND THE £20

X
.
(]

Two months ago, advertisements began to appear in the
computer press for a route planning program for the PC and
Commodore Amiga. According to these advertisements the
product, Door to Door, offered a host of innovative facilities
for £19.95 — including (“For a limited period’) digitised
street maps of inner London. A monthly schedule of add-on
modules for the package was outlined, priced at a modest

£10 each.

In a telephone conversation with Express staffer Keith
Pomfret, John Gold — the man who booked those
advertising pages for Geographic — claimed that Door to

s we revealed in Express 127,
A Door to Door only outshone its

rivals in its inability to live up the
claims made for it. Soon after the first
advertisement appeared in the pages of
Express, readers began telephoning and
writing to our offices expressing their dis-
may at the quality of the product.

They were unhappy about the dis-
mal performance of the Geographic
software, incensed at the lack of docu-
mentation and annoyed that the digitised
maps of inner London were not supplied
as the advertising copy had promised.
Our readers were unanimous — Door to
Door was rubbish.

In conversations with Keith Pomfret,
our technical editor, John Gold had
claimed that Door to Door was much bet-
ter than all its rivals. A review copy
would be sent, and we ‘would be
impressed’ he asserted. This was the
first promise that John Gold reneged on
— a review copy never materialised. In
the end, for the review in Express 127
we used a copy of the program that one
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of our readers, Michael Bromley, lent us
— when we telephoned to ask if he
wanted it back, Michael told us to keep it:
“It's no use to me,” he exclaimed!

While it seems that the majority of
Geographic’s customers at least
received something, others weren't so
lucky. Their cheques were cashed and
nothing was sent in return. Others
returned the product asking for a refund
— and a few were successful. But then
the telephone number quoted in the
advertisement was discontinued, and
post sent to Geographic at ‘Dept of
Transport Studies, 3/5 Cranford Place,
Wilsden’ was no longer accepted.

Something was going wrong.

Early in March, the Express adver-
tising department received what
appeared to be a circular letter from
Geographic to the magazines in which it
had booked advertising space. ‘Ex 5/6
Cranford Place, West Yorkshire’
appeared as the address (rather than 3/5
Cranford Place as on the adverts) and
although the letter was not signed by

"".."'_. e
e

We contacted the branch of Midland Bank that held the account through which it appears most,
if not all, of the cheques payable to Geographic were cleared. A spokesman explained that if

nothing is untoward in an account, the bank has no reason to examine it - and attention is only

drawn to an account when vnusually large lump sums move in or out of it.

Door would outshine all its rivals. But the reality was

different.

Today, the telephone number given on the Geographic
advertisements has been discontinved. The advertising bills
have not been paid. Hundreds of Geographic’s customers
have been left disgruntled, or out of pocket. And no-one we
contacted would or could tell us where John Gold is now.

The full story behind Geographic and Door to Door
is remarkably complex. As Express started to investigate, a
tangled web of incompetence, naiveté, confusion and
mis-representation began to unravel...

hand, the name ‘John Gold’ was typed at
the foot of the page. This is what it said:

Due to the appalling manners of a few of
those readers who responded to our
advert in your magazine, we have been
obliged to change the telephone number
and address on our future advertising.
We were permitted to use this pri-
vate address until we had established

“In my opinion,
Door to Door is quite
the worst piece of
software | have ever
come across in my life.”

ourselves. We have been told this can-
not continue, primarily due to the above
mentioned matter.

Could you please note that as of
now we are not accepting any further
orders until we have arranged new
premises. We will inform you when this
happens. Please stop all advertising as
of 9/3/91.

That was five weeks ago. Apparently
because a few people were rude on the
telephone, John Gold and Geographic
have effectively disappeared — he has
still not advised Express (or, it would
appear, any of the other magazines in
which he took advertising space) of his
current whereabouts. Nor has he paid
his advertising bills — liabilities which
amount to at least £7,500.

Nor has he taken any action to
explain to new or existing customers why
post is no longer being accepted at the
original address. If you purchased a
copy of Door to Door, and want to com-
plain or ask for a refund there is currently
no point in writing to Geographic at
Cranford Place. Your letter will simply be
returned by the Post Office — it does not

have a forwarding address, and the peo-
ple at 3/5 (or even 5/6 Cranford Place)
are not accepting mail for Geographic.

ROAD TO RUIN

In its advertising, Geographic described
Door to Door as a route finder and route
planner that would ‘plan your journey
from door to door’. The firm claimed that
the program would take you through
inner city streets, and tempted buyers
with the promise of regular monthly
updates including European databases,
graphics, animation and sound, a world
atlas, history of Great Britain, and ‘mys-
teries of the world. ‘New or special
routes are easy to add yourself with the
on-screen help’, the advertising copy
gushed.

The program that Geographic sent
out bore almost no resemblance to the
claims in the flashy advertising. It offered
a simple text-only display that suggested
routes so badly flawed that if you were
daft enough to follow one to the letter,
you'd more than likely end up taking a
journey that involved travelling two or
three times the necessary distance.

The litany of complaints we received
from our readers came from all over the
country. Our correspondents were unani-
mous In their condemnation of Door to
Door - so far, we haven't received a sin-
gle letter of praise for the product,
despite asking people in the letters page
(Express 125) to tell us if they liked it.
Here's a sample from our files:

Mr D Nisbet of Dublin: “The routes it
suggested took twice as long as neces-
sary.” P Harvey: “The free digitised street
maps have still not arrived.” Michael
Bromley, who supplied us a copy for
review told us: “l will be very interested in
your opinion of this package but remem-
ber, it feels worse when you have paid
for it.” Geoff Cope from Cornwall: “The
program did very little to justify the
claims listed in the advert,” he said.
Thomas Hammond from Devon: “| have
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sent it back for a refund under the Sale
of Goods Act.” Robert Whitrow in West
Glamorgan got nothing at all: “My
cheque was cashed on February 20 and
| haven't received the software,” he com-
plained, the last time we spoke to him —
on 7th April — he still hadn't received
anything from Geographic.

“| too have been seemingly conned
by this company,” said PL Croud of
Southend. Mr K Roper from Suffolk
wished us well in our hunt: “I hope you
have more success in your attempts to
contact Geographic than | did,” he wrote.

Marios Charalambides from London
wrote: “The product would cause great
disappointment had it been purchased
from a PD library.” Another Londoner, L
Poullos, pointed out that: “It fails to
recognise towns and | haven't received
the digitised maps”.

Malcolm Allsop of Anglia Television
summed up the general feeling: “In my
opinion it is quite the worst piece of soft-
ware | have ever come across in my life,”
he said. While Brian Hogwood wouldn't
have accepted it as a gift: “It is not worth
giving away free,” he told us.

THE TRAIL HOTS UP

By now, if you dialled the phone number
for Geographic given in the adverts, all
you got was the ‘unobtainable’ tone. Call
the operator, and Telecom would confirm
that the number was a spare line.

Some readers travelled to the
address given in the advertisements,
only to be told that Geographic had
moved away. One reader told us in a let-
ter: "I went and knocked on the door,
and what | thought was a very nervous
young lady answered. She hardly
opened the door. When | asked about
Geographic she told me very nervously
that they had moved to bigger premises
and had a new phone number ... she

DUE TO ORDNANCE SURVEY COPYRIGHT, THE LONDON
DIGITISED MAPS THAT ARE GIVEN FREE WILL BE DELAYED
FOR A SHORT WHILE AND THEN SENT ON TO YOU.

Was Geographic the innocent victim of slow-grinding
bureaucracy? Was John Gold forced to break his promise to
customers and send out an incomplete product as a result of

factors outside his control?

We contacted Ordnance Survey Copyright Manager Robin
Knights who toid us: “We’ve seen their advertising and we're
trying to contact them too. They haven't, to my knowledge, been
in touch to try and licence the digitised map data from us.”

said that if | contacted the magazine
'Computer Express' they would give me
the new telephone number".

Who was this woman, we won-
dered. And what had given her the idea
that Express would have the new tele-
phone number for Geographic?

So Express decided to send Keith
Pomfret on the trail of the elusive John
Gold and Geographic. We wanted to
Know:

® How could Geographic make
such outrageous claims for such
an obviously flawed product?
® Why had the phone number
and address been changed
without adequate warning?

® Where was John Gold and
was Geographic still trading?
® What had become of all the
cheques for £19.95 — was there
any chance of disgruntied
customers receiving a refund?

Around the time he was placing orders
for advertising space, John Gold told
Keith Pomfret that Door to Door was “a
revolutionary product at a price people
can afford,” adding: “It's been developed
in the Department of Transport Studies
by a Doctor Watson and her team.’
Despite clearly implying that an aca-
demic department had been involved In
the creation of Door to Door, Gold
refused to reveal the whereabouts of his
programming team, or allow us to talk to
any of them.

But how to find Dr Watson?
Elementary — if she existed, a pro-
gramme of telephone calls to universities
and polytechnics across the country
would reveal the whereabouts of John
Gold's developer. This was the best lead
we had... until one of our readers located
Dr Susan Watson by asking his bank to

Picture by lan Potts

ON THE TRAIL OF THE MISSING DIGITAL DATA FILES

In the PC version of Door to Door, the absence of the digitised
maps was explained in a Read.me file, which told the purchaser:
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o The so-called “Dept Transport Studies’ which Geographic used at its base. In reality, a modest
terraced house in Cranford Place, Wilsden, West Yorkshire.

find out who had cashed his cheque for
£19.95 made out to ‘Geographic’.

THE GOOD DOCTOR

Our reader was told by his bank that the
cheque had been paid into the account
bearing the name of Miss S. M. Watson,
and that the transaction had taken place
at the University Branch of Midland Bank
in Leeds.

A call to Leeds University confirmed
that a Dr Watson was on the staff of the
Institute of Transport Studies. Express
contacted Dr Susan Watson at the
Institute and asked her about Door to
Door and Geographic. She claimed that
she had never heard of Geographic or of
Door to Door.

She insisted that she had no con-
nection with Geographic and when she
was told that we wished to speak to her
head of department, she at first refused
to give us his name. The conversation
ended there.

Dialling the university switchboard
put us in contact with Professor May,

Knights explained that in order to use Ordnance Survey
digital data, a company has to apply for a licence stating the

purpose, the area covered and whether data needed for an in-

house or end-user product. A one-off ‘mastering’ fee must be
paid for each area used, and a further fee paid for each licensed
package sold. in turn, the end-user must also register - the

company publishing the product is obliged to pass a register of

customers to Ordnance Survey.
According to the records to which Robin Knights has
access, Geographic neither contacted nor tried to contact

Ordnance Survey about digital mapping. The only trace of

Geographic (Dept Transport Studies) that Knights could find in
the files is a copy of a letter the Ordnance Survey Copyright
Department sent to Geographic. In common with a lot of other
people, they have yet to receive a reply...

head of the Institute of Transport Studies
who said that he had nothing to do with
the matter, and that it had nothing to do
with the Institute.

Professor May wrote immediately to
Express confirming that there was no
official involvement between the Institute
and Geographic. He also informed us
that, as he was about to go abroad, he
was putting the matter in the hands of his
colleagues, Professor Nash and Mr
Howard Kirby. So we spoke to them,

Dr Watson claimed
that she had never
heard of Geographic
or Door to Door

explaining the sorry tale of Door to Door
and Geographic as we saw it. We
pointed out that there would appear to be
several clear links between the program,
the company promoting it, and Dr Susan
Watson.

Kirkby then spoke to Dr Watson
who apparently confirmed to him that
she had been involved with Geographic
in a “minor” capacity.

So Dr Susan Watson had changed
her story... She agreed to talk to Express
again. She telephoned Keith Pomfret,
and was clearly in an emotional state.
She explained that:

® She was not a programmer and
only did administrative work for
Mr Gold at Geographic, typing
replies to letters and so on.

® He had originally contacted her
'out of the blue'. "This happens
all the time," she added. "I've had
other people in touch with me
about doing bits of work™.

® That "probably about five
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people were involved" - but that
she had never really met them.
Apparently "they could be in
trouble with their jobs - for doing
extra work - it was confidential".
® She had recently lost contact
with John Gold.

She continued: “I feel as if I've been
thrown to the flipping sharks. He's gone
and I've no way of getting in touch with
him. | hadn’t met the man before. All |

... we didn’t realise it at
the time, but John Gold
was speaking to us from
Dr Susan Watson's
home telephone.

did was look at the program and offer
advice, but I'm not a programmer".

Then we asked Dr Watson to put a
‘ball park figure’ on the value of
Geographic cheques she had processed
through her account. She replied:
“Perhaps £10,000... | don’t know”.

She went on to describe the myste-
rious Mr Gold: “He’s between 40 and 55
years old, about six feet tall, of average
build, with a receding hairline, European
in appearance and well dressed.” She
added that he drove a large silver or blue
saloon car, he didn’t wear glasses and
he was clean shaven.

We asked Dr Susan Watson if she
would give us her new, ex-directory tele-
phone number in case we wished to
contact her again to clarify any points,
but she refused.

LETTER FROM THE INSTITUTE

We then received a letter from Howard
Kirby, the assistant director of research
at Leeds University’'s Institute for
Transport Studies. He was at pains to
point out that: ‘the Institute has had no

involvement with the Door to Door soft-
ware; neither has it had any knowledge
of or direct dealings with the organisation
advertising that product, or with the per-
son named by you as Mr Gold.

The letter also stressed that Dr
Watson had made it clear to Mr Gold that
she was acting in her own time, that the
Institute was not involved and that her
involvement was limited to providing
some administrative assistance and
technical advice.

John Gold told us a different story
when he was still in contact with Express
— we didn't realise it at the time, but he
was speaking to us from Dr Watson's
home telephone. He told us that the soft-
ware had been developed by ‘Dr Watson
and her team'.

Kirby's letter asserted that Dr
Watson's association with Geographic
‘was whilst she was not employed by the
Institute/University’ — but also stated that
she has been employed by the Institute
since January this year.

Kirby is clearly mistaken in this
belief. Dr Watson has been associated
quite closely with Geographic since
January this year — on at least three
counts:

1) By her own admission,

Dr Susan Watson had processed
cheques on behalf of Geographic
since January - the first ads for
Door to Door appeared in
February.

2) When John Gold placed some
£4,500 worth of advertising with
Future Publishing magazines he
used Dr Susan Watson's home
telephone number at the Cranford
Place address to receive calls
from advertising sales people. It
also seems likely that he made
the bookings from that phone.

3) Before he ‘disappeared’, it was
possible to contact John Gold on
Dr Susan Watson’s home tele-
phone number.

In his letter, Howard Kirby re-empha-
sised Dr Watson’s own statement that,
without success, she had been attempt-

e

Picture by lan Potts

University’s Institute stated that they have had no involvement in Door to Door, mor any
knowledge of, or direct dealings with the organisation advertising the product, nor with the per-
son we named as Mr Gold.

eye on Susie (Dr Watson) while he was
away on business'.
So we asked them to describe the

ing to find a forwarding address for Mr
Gold. Kirby also asked us to raise any
further points with the director of the

“| feel as if | have been thrown to the flipping
sharks. He’s gone, and I've no way of getting
in touch with him. | hadn’t met the man before.
All | did was look at the program and offer advice,

but I’'m not a programmer.”
Dr Susan Watson, (referring to John Gold).

man they knew as John Gold. They said
that he

Institute of Transport Studies, Professor
Nash, or himself, explaining: ‘This is not
because we have any responsibility for
the product or organisation you are try-
ing to trace, but because, as her current
employer, we wish to ensure that our
staff are not unduly harassed'.

We were no closer to tracing the
elusive John Gold, but the scope for tele-
phone enquiries seemed to De
exhausted. It was time to fire up our
copy of Door to Door, ask it for a route
from Bath to Cranford Place, Wilsden,
ignore it, get out the £5 map book, leap
in the car, drive to Yorkshire and talk to
some people face to tace.

A VISIT TO YORKSHIRE

3/5 Cranford Place is part of an unas-
suming terrace of cottages in the heartof . i . EOI
the industrial North. g

We banged on the front door, the = =+

® Is between 30 and 35 years old,
is about 5 feet 6 inches tall, wears
glasses, is swarthy, stocky and
suave, has a scruffy-looking
beard and is East Mediterranean
in appearance.

® Had visited Dr Watson for over
a year. Since Christmas he had
been in attendance regularly,
remaining for days at a time,
Sometimes his white,
W-registered Saab sports saloon
with a prominent green stripe

_Now turn to Page 52 »
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door through which all those cheques for w
£19.95 had popped - but there was no . %ﬁjﬁ?ﬂ;ﬁ;ﬁ; ]
reply. The blinds remained firmly drawn | fdms e way sysems. i c mﬁ%ﬁ%ﬁ:;
and the house was apparently unoccu- | ames all the wa ﬁﬂgﬂmfﬁ;;mm:;‘;ﬂ
pied. Not unusual for mid-morning — sides now an the markel, Tt atsn fox |
maybe everyone was out at work. N

Next door to 3/5 Cranford placeis | =~
The Tuckshop', a traditional corner *ﬁi
shop, 50 we popped in 10 ask @ feW s we hope has you will be i
questions. We weren't the first people to

of Great Britain and Myste e ;

nation Guide To
mention the name ‘Geographic’ in the | A History of Grest Britain and Myitcries & JWE Ul 2 poar|
_____ oo g e
path... pt Transport Sty
John Gold - indeed, they told us that Mr

- To Gities, Towns and |
Shﬂp — It seems qUIte d few customers of 7 hmdﬂm&?ﬂﬁmﬁm mmwmﬁ S ! )
Mr and Mrs Raby, the proprielors g eusmes s> |
Gold had once asked them to ‘keep an

Swindon

 add on disks jat we invend to introduce each month, such as pew |
| databases of Burpean vountries, digitized streel maps of cities, |
| itk fusll volour graphics, animation and sound....The Wonld Atlas, |

A

As we said in Express 127, buyers expecting a competent route finding program with digitised
maps were disappointed by Door to Door. We asked the program to get us from Swindon to
Stroud: a simple journey west along the A419 trunk route. The route that Door to Door offered
took us out of Swindon in the opposite direction and after a trip around the West Country past
Bristol and nearly to the Severn Bridge, eventually deposited us in Stroud via the M5 and A419

from Gloucestershire.

27

Geographic had trodden the same | = fesees goe
ﬂm&am -
E b : :
told us that they knew Dr Watson and

e e e el B e,

'The advert hfthamm?edaﬂ th; money -
Door to Door's claims were never realised.
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~the original telephone adventure game

® £300 in Prizes to be
won every month!

¢ Lots of Free Telephone
Time to be won!

¢ 3 Character Types!
Play as a Hero, Thief
or Guard!
¢ Caller Interaction! 4
Make friends or &
enemies of other
callers!

* New Combat System!
* New Sound Effects!
® New Monsters!

¢ New Puzzles!

* No-Delay Play!
Faststarts! Fastsaves!
® Rules fed out

only as you
need them!
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Steve Jackson's Masterpiece of the Macabre :

YOU can star in your own personal fantasy audio adventure. Tricks, traps
and treachery await you in this, the ultimate telephone adventure game
from GamesMaster Steve Jackson.

Heroes must try to escape from The Slaughterhouse in the A BT .
fastest time possible. Hint - Talk to other players; they will ,m
help you to find the escape route. "\
Thieves must steal as much gold as possible from the game

characters - and from other callers! Hmt Don't kill other ?
callers unless absolutely necessary.
Guards earn money by extortion from game characters and by arrestmg
other callers. Hint - Only arrest Thieves who have killed another caller

or Heroes.

Live Encounters!
You will regularly come across other callers.
Is he Hero, Thief or Guard? Will you risk
talking to him? Can you trust what he says?
Or if you don't trust him, will you strike the

first blow? Heroes need escape information from
other callers.Thieves need to appear friendly to get
close enough to pick pockets. Guards must find out
about any strangers they meet - a wrongful arrest
carries a heavy penalty.

New Combat System!
Outguess your opponent each Attack
Round by dialling a number between 1

and 3. A 3 (Savage Attack) beats a 2 (Lunge) which
beats a | (Guarded Attack) which beats a 3. Work
out what happens when you both choose the same
number! Monsters fight to the death - but in
recognisable patterns. But with LIVE opponents,
you can opt to either Plead For Mercy (dial a 9) or
Spare his Life (dial a 0).

Cash Prizes to be Won!
And Free Game Time!
The best Hero, Thief and Guard each

month wins a prize of £100. Heroes must
escape quickly; Thieves and Guards must collect
Gold. In addition to these prizes, the computer will
award free play time to characters who collect more
than a certain number of Gold Pieces (the Gold
required will vary from month to month and
character to character).

0898 10 10 50

Calls cost 33p per minute cheap, 44p per minute all other times. The Slaughterhouse can be played on ALL TYPES of telephone.Some callers may find that dialling
a "1 will exit from the game and suspend the call. This occurs at BT exchanges and is not a fault of the game system. If you experience a problem, please call again with a touch-tone telephone.
It you need more information send a stamped, self-addressed envelope to Computerdial, 7 Leapale Road, Guildford, Surrey GU1 4JU, marked "Slaughterhouse”.



HARDWARE

he Amiga 1500 is a curious beast. Launched by
Commodore late last year as a comprehensive
computer bundle for the whole family, it was not
so much a new machine as a repackaged, cut price ver-
sion of an existing one, the B2000. As such it attracted
much derision from within the industry, many regarding
the machine as a bit of a joke. How could you take seri-
ously a computer which seemed to have more effort put
into designing its packaging than into its hardware?

However, the 1500 has proven to be a shrewd mar-
keting move which has successfully repositioned a
rather unprepossessing business-orientated computer
as a viable and attractive all-inclusive bundle for domes-
tic users retailing for under that all important £1,000
mark. It is a computer for the home user who needs
something a bit more flexible and powerful than the
Amiga 500 which, despite Commodore’s efforts, is still
generally regarded as a games machine. But the 1500
IS being portrayed as a more practical all singing all
dancing computer on which Dad can write documents,
Mum can keep the household accounts up to date and
design clothes for the kids who can play educationally
sound games like Sim City and Battlechess.

The only major difference between the 1500 and
the B2000 is that the new machine has an extra built-in
3.5-inch floppy drive. This means that it is extremely
expandable — there are memory cards available for up
to 17/Mb. There are seven vertical expansion slots and
the machine is compatible with the same peripherals
and add-ons as the 2000, such as the Video Toaster,
genlocks, processor accelerators, etc. There are even
slots which will take PC cards. The 1Mb of RAM makes
it useful for applications like Desktop Publishing.

The 1500 is being portrayed
as a more practical, all singing
all dancing computer

The extra drive is a godsend for any A500 owner
who has had to fiddle around with multiple disks. It is
so much less frustrating and time consuming to just
click on an ‘OK’ button when requested to ‘place disk A
In any drive’ rather than having to swap disks. The only
problem is that there is no labelling on the drives so, if
like me, you have a dreadful memory, you have to keep
referring to the manual whenever a program asks you to
place a disk in ‘dfo 1'.

Included in the bundle is a high quality 1084S

THE AYES HAVE IT

AYE

A Impressive specifications at a reasonable price
A Excellent range of bundled software

A Two floppy drives

A Monitor included in price

A Very good expansion opportunities

NAY |
¥ Too similar to the 2000 to have its own real identity
¥ Manual is exactly the same as the 2000 manual

Take a business computer, give it a new name and minor cosmetic surgery

— and you have an ideal family bundle. Dave Golder shows how it appeals.
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 The Amiga 1500 is basically
an Amiga 2000 which has
been repositioned in the market

stereo monitor (which you do not get with the 2000) and
an impressive collection of software which reflects the
family appeal for which Commodore is aiming. Both are
major selling points for the 1500 package. A family buy-
ing a computer does not really want the hassle of
buying separate components; an all-in-one system
which is ready to go as soon as it is bought is much
more practical. Conspicuous by its absence is a music
program to take advantage of the Amiga’'s impressive
stereo sound capabilities, but Commodore reckons that
this could be rectified before too long.

Sadly there is no hard disk, but even the standard
2000 does not have one. There are rumours that the
company might be upgrading the 2000 to contain a hard
disk, but until then the machine seems to have been
made redundant by the 1500. The new machine might
be aimed at the home user, but it offers the same
power, and virtually the same features as its older rela-
tive at a much lower cost. As the 2000 retails for £1,295
plus VAT, about £300 more than the 1500, a business
user might as well buy a 1500 instead.

Overall, the Amiga 1500 is not a stunning new ven-
ture, but rather a successful ploy by Commodore to
open a new area in the home market for the Amiga. It is
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an ideal starter package for those with a bit more
money or a machine to which existing Amiga owners
can aspire instead of buying a loads of add-ons or sav-
~ing up for the much more expensive A2000 and A3000.
It may have begun life as a bit of a mongrel, but it could
go on to spawn a generation of pedigree champions.

ALTERNATIVE UPGRADES TO THE AMIGA 1500

THE SHELL is not an upgrade in itself, but a casing for
Amiga 500 owners to store all their expansion units. It
sits under the monitor like the systems unit of the real
systems unit and provides a detachable keyboard unit. It

has room for various expansion cards, extra ports, new
floppy drives and even a hard drive. It requires a little
effort with a screwdriver, but the end results are worth it.
The Shell (systems unit and keyboard case) costs
£230 and each extra add-on costs £10-£80. Contact
A1500 Ltd on 081-907 3636. Express will review it soon.
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